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Strategy Evaluation

For the different situations answer the following questions:
What is the main goal of this campaign or action?

What strategies are being used?

What are the strengths of the strategies used?

What are the limitations or weaknesses of this approach?

1. School Voter Registration Drive

A group of student leaders at a high school is trying to increase voter registration among eligible
students. They set up a table in the school cafeteria during lunch with clipboards and QR codes
that link directly to an online registration form. They also post about the drive on Instagram the
night before and ask a few friends to help spread the word. No formal announcements are made
during class time, and teachers or school staff are not directly involved in the effort.

2. Community Beach Cleanup Campaign

A community organization in Hawai‘i organizes a beach cleanup event aimed at reducing litter
and raising awareness about ocean pollution. The group promotes the event primarily through
Instagram and school club networks, encouraging volunteers to show up on a Saturday
morning. On the day of the event, volunteers are given gloves and bags and are asked to clean
designated areas of the beach. There is a short welcome message at the start, but no
structured discussion or follow-up plan is provided after the cleanup ends.

3. Student Testimony on Housing Policy

A group of students researches housing affordability issues in Honolulu and prepares written
testimony to submit to a Hawai‘i State Legislature committee hearing. They carefully draft their
statement and submit it through the official legislative portal before the deadline. However, they
do not present the testimony in person, share it publicly, or coordinate with other organizations
or student groups working on similar issues.

4. Social Media Mental Health Awareness Campaign

A group of students creates a social media campaign focused on raising awareness about
mental health among young people. They design posts with statistics, motivational quotes, and
personal reflections, and share them through Instagram over several weeks. The campaign
gains likes, shares, and supportive comments from peers, but there is no clear in-person
follow-up event, support resource connection, or action step for audiences to take beyond
engagement online.
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5. Community Park Safety Petition

A neighborhood group is concerned about safety issues in a local park, including poor lighting.
They begin collecting signatures from community members at the park entrance and nearby
areas. The group is collecting signatures as a petition to send to the local council, but they do
not clearly outline what specific changes they are requesting or what they want the
decision-makers to do next.

6. School Lunch Improvement

The student council has concerns about school lunch options and decides to propose
improvements to the cafeteria menu. They create posters around the school and make
announcements encouraging students to support their idea. A proposal for the school
administration is created in the student council. They do not consult cafeteria staff, other student
groups, or the student body during the planning process.



